
THE USER EXPERIENCE CHECKLIST

User experience relates to everything on your website and highlights how highly (or 
poorly) visitors rate their interaction with you. 

UX will affect your conversion rates (if you’re capturing leads or selling online), return 
visitors, your wider brand opinion, social following, profit, growth, as well as tons of 
other hugely important factors…

…making it one of the most important things for your brand to focus on, especially 
when it comes to website design, functionality and digital sales processes. 

To help you along the way and improve all your user’s interactions with your brand, 
I’ve put together a helpful checklist to help you rate your UX.

Here’s how you use it: 

1. Mark the box that best applies to your website, yes or no (green or red) for each 
   factor. If you’re unsure, leave it blank. 

2. A tick in the red column counts as a score of -1

3. A tick in the green column counts as score of +1

4. Add up your score to discover if your users are having a positive or negative 
    experience on your website. The higher your score, the better! 

Do you regularly check your website load speed times? 

Do you have an instant caching plugin for return users? 

Is your website load speed under 3 seconds? (Search for 
FREE website load speed checker tools if you’re unsure)  

Is your website optimised for load speed on mobile? 
(Use Google’s Testmysite tool if unsure, it’s free) 

LOAD SPEED YES NO
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Is your menu always visible at the top of your page 
(on desktop)? 

Can every page on your website be reached in less than 
3 clicks? 

Do you have filter and sort options for 
product/content pages?

Do you regularly check for broken links? And remove/update 
those that are broken? (BTW: Link checker tools are free) 

Are you brand logos linked to your homepage?

Do you have an internal search bar? 

Website Navigation YES NO

Is your website HTTPS? 

Is your privacy policy (AKA data policy) accessible for all 
website visitors? (Put this in your website’s footer if 
you’re unsure)

Do you have security installed?

Are your security badges visible? 

Website Security YES NO

Is your design newer than 3 years old?

Are you sharing the valuable industry insights with your 
target market regularly?

Do you have dedicated pages for new content? 

Are you publishing 1+ new piece of content every month? 

Website Updates YES NO
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Are you running timed pop-ups? 

Are you hosting native ads? 

Are your offers relevant to the pages that they appear on? 

Sales/Lead Capture YES NO

Have you made sure that all videos do not auto-play 
on your website?

Are you using 2 main colours or less on your website 
(not including white)? 

Does every page on your website have a clearly 
defined purpose? 

Would you say that your design is simple? 

Is your font large and clear?

Are all your images clear and formatted correctly 
(i.e. not pixelated or stretched)?

Website Design YES NO

Is your website mobile optimised? 

Is your menu easily identifiable on every page of your 
mobile website? 

Are you implementing AMP where possible?

Do you check every new page on mobile before 
going live with it? 

Are your buttons/links easy to press with a fingertip 
(without clicking other links)? 

Have you checked that there are no videos playing on 
(slow loading) flash player on your website?

Mobile Optimisation YES NO
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Are your social profiles linked on your website 
(and vice versa)? 

Have you completed all information in your social 
media profiles? 

Are all of your social media posts relevant to your industry? 

Do you offer social sharing options on every page?

Are you posting regular (and consistent updates) 
on social media? 

Social Media YES NO

Are all your paragraphs short? 

Do you use headers and sub-headers to clearly label every 
section of your website? 

Does your website have 50%+ of white space on 
every page?

Do you use images and videos to explain your points? 

Content Format YES NO
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